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Dear Fellow Marketer:

Forging and maintaining connections is crucial to industries and businesses of all sizes.  
While you always want to be looking for new opportunities to bring fresh clients and 
customers in through your doors, you also don’t want to lose sight of those people who 
have visited before – continuing to engage existing accounts, even those that may be 
dormant, can provide you with huge rewards.

All the little marketing tactics add up to one big thing, the complete customer experience. 
Ensuring that your guests and clients have a positive experience with your brand from the 
jump start takes a lot of work, but the payoff is worth it for everyone.

This issue of Marketing Insider features a variety of tips, tricks and other guidance on 
developing a complete customer experience through the power of smart marketing. 
Beginning on page 2, you’ll learn how you can reconnect with dormant accounts through 
targeted marketing tactics and outreach. 

From there, you’ll gain insight into how you can use personalization tactics to your advantage 
to develop a strong impression with your existing customers. On page 5, you’ll learn how 
you can clean up your customer data to avoid losing out on clients – and on profits.

On page 6, take a deep dive into the big picture of the customer experience. Microtargeting 
your messaging is one thing, but you may gain far more insight into your clientele by taking 
a step back and looking at a more general image of your brand and your marketing.

There’s only one shot at a first impression, so on page 10 we discuss some creative signage 
solutions for making a strong visual impact. And on page 12, we provide you with some 
trending promotional giveaway items you can use at your next trade show or another event.

As always, let us know if there’s anything we can do to help you out, even if you just need  
a different perspective on a project. Give us a call to set up a free consultation!

Take care, 

If you need an extra hand to help get your data in order – whether you need to clean it up or build new relationships –  

reach out our way! We have the expertise to ensure your customer data is benefitting your business.

 Five Steps to Take in a  
COOKIE-FREE World

You’ve probably heard by now that Google has 

opted to phase out all third-party cookies by 

2023, and will not be building alternative tracking 

identifiers with similar tracking abilities either. 

But do you know what this means for you as a 

marketer or advertiser? Simply put, you won’t be 

able to reach your audience on Chrome (which has 

about 65% of the internet browser market share) 

through cookies and will need to find a new way  

to attribute conversions and target site visitors.

In a digital landscape that’s increasingly cookie-

free, what should marketers do to prepare for this 

shifting environment? Here are a few tips you can 

take advantage of now to get ahead of the curve:

1  Update your data. Cleaning up your data  

now and focusing on what kind of approach 

you’ll want to take in lieu of cookies is crucial. 

Knowing what works well now – without cookies  

as user-identifiers – can give you the advantage  

in future marketing pushes.

2    Monitor your relationships. Turning first-time 

buyers into repeat customers has always been 

more involved than just using cookies to retarget 

ads. Make sure your clients know you value  

them by sending a small promotional gift to  

keep your brand top-of-mind.

3  Build customer loyalty. An easy way to 

strengthen your relationship with your 

audience is through a loyalty program that  

rewards them for frequent visits to your shop  

or to your website, keeping them engaged  

with your brand.

4  Meet them at the mailbox. Use the power 

of direct mail to stay in touch. If you already 

have a database full of addresses, something as 

simple as a postcard with a special offer attached 

can be a cost-effective way to drive repeat 

business.

5  Refresh your email list. Audit your data  

and make sure you’ve cleaned out and  

gotten rid of any invalid or duplicate email 

addresses. This data doesn’t do anyone any  

good, and scrubbing it can help you narrow  

your focus in future marketing efforts.

E
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The digital marketing 
landscape is changing – don’t 
let your edge crumble away.
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more involved than just using cookies to retarget 
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keep your brand top-of-mind.
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